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Who we are
The Law Society is the professional body for 
solicitors in England and Wales. We’re here to 
represent solicitors, and advocate for access to 
justice and the rule of law – with over 180,000 
members whose work underpins the justice 
system and adds over £60bn to the UK  
economy each year. 

For more than 200 years, we have promoted, protected and supported 
the profession through our resources, insights, and representation that  
helps solicitors thrive in the continuously evolving legal landscape.

Our members are highly engaged, turning to the Law Society for trusted 
information, professional development and opportunities to connect. 
Through our publications, digital platforms, and events, we offer direct 
access to an influential community of decision-makers across every 
area of the legal sector.

Collaborating with the Law Society allows brands to align with a trusted 
voice and engage meaningfully with one of the most respected  
professional audiences in the UK.
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The Law Society Gazette

1.8m
The Law Society Gazette  

monthly website page views

429,894
The Law Society Gazette 
Network Website/App 
monthly unique users

401,012
The Law Society Gazette  
monthly unique users

127,007
daily e-newsletter  

recipients

37%
daily e-newsletter  

open rate

260,000
recipients of the  
digital magazine

39.06%
average digital magazine 

email open rate

The Law Society Gazette is the leading legal news source,  
reaching over 2 million users every month.

With cutting-edge news coverage, expert analysis,  
and commentary, the Law Society Gazette is the 
standout digital platform within the legal sector in 
England and Wales. It offers the opportunity to 
connect your organisation with more solicitors 
and legal professionals than any other legal title.
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45%
Small firms  

(up to five partners)

16%
Medium firms 

(six to twenty-nine 
partners)

21%
Large firms  

(over thirty partners)

18%
In-house

Who reads the Gazette: organisation size and type
Despite being a time-poor audience, solicitors 
regularly find time to read the Law Society Gazette 
and engage with its content. It’s where readers  
stay up to date with sector news, share opinions, 
and engage with others in the profession through 
features, interviews, and roundtables – making it 
one of the most trusted and visited sources of  
legal insight in England and Wales.

As a publication of record for solicitors, the 
Gazette is the only independently audited media 
channel in the legal sector, giving your brand 
the confidence of verified reach, genuine 
engagement, and measurable impact.

The Law Society Gazette
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Build your brand  
through the Gazette
The Gazette magazine is a  
digital magazine delivered 
to over 260,000 inboxes every 
Friday morning. The publication 
offers premium advertising 
space designed to help your 
brand stand out to an engaged 
audience of legal professionals.

Insight articles
An opportunity to showcase your knowledge and 
expertise on the subjects that matter to our members. 
An Insight page features a full-page article within the 
magazine, a photo of the author, your logo, brand 
colours, and contact information.

The article will also appear on the Gazette website  
and will be promoted on our Gazette Daily Update 
e-newsletter, maximising awareness across our  
legal sector audience.

From £5,775 + VAT

Gazette Roundtables
This opportunity delivers face-to-face engagement 
through peer-to-peer discussions on key topics shaping 
the legal community, generating valuable insight into 
vital business issues.

Each roundtable is enhanced with a four-page report  
in the Law Society Gazette, as well as being published 
online, with the potential to incorporate images, videos 
and links. Supported by social media promotion, this 
extends the campaign’s reach and visibility.

An excellent solution for sponsors looking to be 
positioned as experts in their field and recognised 
thought leaders within the legal sector.

From £10,500 + VAT

15

INSIGHT

LAW SOCIETY GAZETTE 5 DECEMBER 2025

MEDICAL 
NEGLIGENCE

Medical scandals are nothing new. 
The first modern inquiry into failures in NHS care 
dates back nearly 60 years, to the launch of an 
investigation into allegations against staff at Ely 
Hospital in Cardiff, in 1967.

Others go back even further, and the NHS is not 
unique in its responsibility for medical mistakes 
and malpractice. Private hospitals and healthcare 
providers are not immune.

Over the years, the names associated with many 
of the most significant NHS scandals have been 
etched on the national psyche: Thalidomide, Alder 
Hey, Infected Blood, Stafford Hospital, Dr Harold 
Shipman.

But these are just some of the most notorious. 
There have been many more. The circumstances 
and locations may vary, but one recurring thread is 
the time it takes for any action or policy change to 
be made. 

Mistakes will always happen, of course. But the 
failure to capitalise on the insight, learn from the 
past and improve the delivery of care, is a common 
theme that plagues the NHS.

Pattern recognition
The story of lessons not being learned around 
healthcare failings will be familiar to anyone who 
practices in clinical negligence, almost anywhere 
in the country.

At a recent Law Society Gazette roundtable 
discussion sponsored by ARAG, panellists from 
diverse parts of the clinical negligence world, 
including claimant and defendant lawyers, expert 
witnesses, an insurer and a birth trauma charity, 
all acknowledged the grim reality that tragic 
mistakes are repeated, time and time again.

Sometimes, the fragmentation of the NHS and, 
to a lesser extent, private healthcare provision is 
cited as a contributory factor in the repetition of 
often terrible medical malpractice.

Certainly, the litany of maternity scandals 
scattered around the country all shared from a list 
of familiar failures. Inadequate training, shortages 
of staff and equipment, cultures of denial, 
bullying, secrecy and cover-up have been revealed 
in report after report, over decades.

At Morecambe Bay, Northwick Park, East Kent, 

Cwm Taf, Shrewsbury and Telford, Nottingham 
University... if individual trusts were shown not to 
have learned from their own mistakes, what hope 
could there be for improvement at a national 
level.

But fragmentation cannot be blamed when 
mistakes are repeated, over many years, in the 
same trust or hospital.

Knowledge sharing
Even when knowledge is shared, there is no 
guarantee that it will be assimilated. One clinician 
who was among the guests at the roundtable spoke 
of still seeing the tragic results of not following 
specific clinical guidance that was issued to 
maternity units more than a decade ago.

Even now, after the publication of last year’s 
Birth Trauma Report, among many other reviews 
and recommendations, there seemed a sombre 
resignation around the roundtable that imminent or 
rapid improvement seemed unlikely.

One expert suggested that, for maternity units 
in particular, the sheer volume of guidance was 
hampering progress. Staff have been so inundated 
with improvements that it simply isn’t possible for 
already underresourced departments to heed them 
all. A form of ‘improvement fatigue’ may have set in.

A lesson in politics
At another level, there is also learning for 
legislators to do. For many years now, successive 
governments have looked hard at the question of 
claimant costs and how to reduce them.

Despite the failures of numerous predecessors 
and the unavoidable truth that cutting legal costs 
can only ever address a fraction of the financial 
bill and none of the physical, emotional and social 
cost, it still isn’t clear that politicians understand 
that the prize lies elsewhere.

If they do understand it, maybe the returns on 
the investment needed to address those recurring 
issues are just too distant to have any political 
value.

Perhaps the only bright spot amongst all this 
gloom is that the opportunity to save both money 
and heartache is too enormous to ignore. 

If only we can learn the lessons.

LESSONS NOT LEARNED

Lisa Abrahams, 
ATE Account Manager, 
ARAG
Trinity Quay,  
2 Avon Street,  
Bristol, BS2 0PT
01173072293
lisa.abrahams@arag.co.uk
www.arag.co.uk
X: @ARAG_UK 
linkedin.com/company/
arag-legal-services-uk

Lisa Abrahams, 
Account Manager at 
after-the-event insurer 
ARAG, reflects on the 
recent Law Society 
Gazette roundtable 
and our national 
failure to learn 
lessons from medical 
mistakes.
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ROUNDTABLE CLINICAL NEGLIGENCE

The NHS bill for compensation to cover the 
impact of clinical negligence is weighted 
heavily towards its female patients. The 
same applies in private healthcare. Most of 
the liability arises from maternity services. 
Yet strip out errors in that area, and a ‘pain 
gap’ remains. Put simply, health outcomes 
are worse for women than men. 

This roundtable brings together claimant 
and defence lawyers, clinicians and 
patient voices to ask how such claims can 
yield lessons and spur improvements. 
It is sponsored by ARAG and Tula 
Medical Experts. 

Leigh Day partner Suzanne White, a 
former radiographer, begins by citing 
the impact of a case that focused on, and 
defined, informed consent. It involved a 

claim by Nadine Montgomery, whose son 
was born with cerebral palsy as a result of 
shoulder dystocia during birth. 

Montgomery herself had cerebral palsy 
and was diabetic, the latter leading to an 
enhanced chance of a larger foetus and 
a corresponding increase in the risk of 
shoulder dystocia, caused by the baby’s 
shoulder becoming stuck behind the 
mother’s pubic bone, creating a risk of grave 
injury to the baby. The treating obstetrician 
Dr McLellan felt that if she were told of the 
risk, she would opt for a caesarean, and 
McLellan did not believe that a caesarean 
was in the mother’s best interest. Shoulder 
dystocia and injury to the baby then 
occurred. Montgomery’s appeal succeeded 
at the Supreme Court, and she was awarded 

Speaking up, speaking out
Health outcome statistics for women expose a ‘gender pain gap’. With a sky-high clinical 
negligence bill, how can law and lawyers work with patients, clinicians and health trusts to 
narrow the divide? Eduardo Reyes reports from the latest Gazette roundtable 

22

Kelly Buckley (second from left): 
‘We only see one side of it and that’s the 
negative and the horrible, devastating 
impact on women’

£5m. This established a new standard in law 
for informed consent. 

The case was ‘incredibly groundbreaking’, 
White says, in establishing a standard for 
‘consent for women’s health’. Yet ‘it’s not 
[entered] into the culture of women’s health 
as much as I’d hoped it would’. 

The principle is established, yet ‘there’s 

  
 

I think women are better listeners 
than men and everybody’s saying 
women are not being listened to 

Vinod Kathuria, Tula

change that needs to happen – listening 
to women.’ 

Guidelines not followed
Consultant obstetrician and gynaecologist 
professor Janesh Gupta notes: ‘We’ve got 
extensive guidelines. Whether they come 
from a Royal College or the National Institute 
for Health and Care Excellence, the problem 
that we’ve got is that a lot of units don’t tend 
to follow those guidelines or implement 
them by updating their local guidelines. 
That’s been a recurring theme.’ 

Labour guidelines published in November 
2021, for example, were not implemented 
by many NHS trusts ‘for many years’, 
Gupta points out. He gives the example of 
suspected foetal macrosomia, which has 
been picked up in a pre-natal scan. The 
new guidance should lead to women being 
offered several care options, including 
a caesarean section. Yet too often, old 
guidelines from 2008 are followed and those 
options are not offered. 

‘All clinicians should know their updated 
guidelines,’ Gupta stresses, even if local 
policy does not yet incorporate them. 

Learning to listen 
‘This is bigger than just maternity,’ continues 
Lisa Abrahams, account manager with 
ARAG, co-sponsor of the roundtable, who 
concurs with Thomas: ‘This is women not 
being listened to.’ 

One reason inquiry recommendations 
are not implemented, Hugh James partner 
Ruth Powell observes, is ‘because there is no 
money… resources are so thin’. But on the 
issue of women patients being listened to, 
she does see some ‘green shoots’. 

A less deferential attitude from women 
to professionals ‘started with the MeToo 
movement’, she notes. ‘I’m sure all of us can 
remember terrible examples of sexism in the 
workplace when we were all in our early 20s,’ 
she says. ‘I do feel that some of these things 

scandal after scandal’ in maternity care. 
Trends are identified, she continues, ‘but I 
still think there’s a terrible culture which 
is not changing. It’s defensive and I don’t 
think there’s as much learning going on as 
there should be’.

Browne Jacobson partner Kelly Buckley, 
a defence lawyer who has also acted for 
claimants, responds: ‘I query sometimes 
whether, as lawyers, we are the right people 
to be talking about trends and outcomes. 
We only see one side of it and that’s the 
negative and the horrible, devastating 
impact on women.’ 

The official inquiries, reviews and reports 
that negligence and errors prompt produce 
recommendations on which there is broad 
agreement. But these then fail to manifest at 
the point of implementation. 

Inquiries and reports can lag significantly 
behind the events they review, leading to 
unfair outcomes, Buckley notes. ‘We have 
to be careful that we don’t judge current 
clinical staff by what’s happened 10 or 20 
years ago, I think there is a danger of that. 
This is not meant to take away from the 
[impact on] families, because obviously 
that’s the priority.’ 

‘We’ve had very good suggestions in the 
inquiry reports, but some of those things 
haven’t been implemented,’ Thompsons 
Solicitors partner Linda Millband observes. 
That includes the failure of surgeons to fully 
insure themselves in the private sector, 
a recommendation of the 2020 inquiry 
into the ‘behaviour and aberrant clinical 
practice’ of surgeon Ian Paterson. He was 
jailed for 20 counts of ‘wounding’ through 
surgery. Scores of patient deaths were 
linked to his malpractice. 

‘One thing that does tie all these 
reports and inquiries together is that 
[not] listening to women seems to be a 
recurring theme,’ Millband adds. What 
is lacking is ‘the opportunity’ for women 
‘to have more input into their care path… 
that’s something that hasn’t been brought 
in, possibly because people do not have 
enough time in appointments’. Whatever 
the cause, Millband adds: ‘Women aren’t 
getting enough [time] to explain their own, 
personal needs.’ 

From a patient perspective, chief 
executive of the Birth Trauma Association 
Dr Kim Thomas, who wrote the 2024 report 
of a parliamentary inquiry, says: ‘When I 
did the birth trauma report last year, we 
called it Listening to Women, because that 
was the problem that kept coming up. We 
had 1,300 submissions from women and 
those who read them were shocked at 
just how awful their stories were… things 
like pre-eclampsia being missed or sepsis 
being missed, or a third- or fourth-degree 
tear being missed. That’s the big, cultural 
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ROUNDTABLE CLINICAL NEGLIGENCE

will change in medicine. The environment 
that we’re living in is changing and women 
are feeling more empowered to talk about 
the menopause [for example] and [also] the 
fact that they’ve been discriminated against 
or even sexually abused.

‘I’m hoping that the generation below us 
who are empowered by all of these things, 
are going to have more of a voice and that 
they will be listened to more than they 
are now.’ 

‘One of the reasons that there’s been 
such an outcry, especially with maternity 
services, is that the majority of women 
giving birth are now over 30,’ Irwin Mitchell 
partner Anne Kavanagh points out. 
‘They’re in the workplace, they’re used to 
having autonomy – being consulted, being 
respected.’ Yet in a healthcare setting, they 
are placed in an ‘environment and a system 
where that’s not necessarily the case’. 

She adds: ‘We hear a lot from women who 
feel psychologically traumatised, even 
if they’ve survived intact and their baby 
is healthy.’ 

A clinical error provides opportunities for 
lessons to be learned, of course. Buckley 
outlines how defence lawyers can help 
here. In ‘every one of our reports for NHS 
Resolution, there is a subheading on “lessons 
learnt”,’ she relates. But who is actually 
reading? Depending on the NHS trust, she 
adds, ‘the audience at NHS-trust level might 
stay at the legal department’. 

Another advance for maternity care is the 
Early Notification Scheme (ENS). Operated 
through NHS Resolution and devised in 
2018, ENS aims to investigate eligibility 
for compensation earlier with the aim of 
paying out more promptly, especially to meet 
immediate needs. Central to this discussion 
is the scheme’s aim to ‘share what we have 
learned promptly with the trust involved and 
the wider NHS’. 

  
 

We had 1,300 submissions from 
women and those who read them 
were shocked at just how awful 
their stories were

Dr Kim Thomas, Birth Trauma 
Association 

Lisa Abrahams: ‘This is bigger 
than just maternity. This is 
women not being listened to’
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Advertising
Strengthen your brand awareness and perception 
through high-impact advert placements within the 
Gazette digital magazine.

Available formats
•	 Double page spread – £11,700 + VAT
•	 Full page – £6,930 + VAT
•	 Half page – £4,330 + VAT
•	 Quarter page – £2,165 + VAT
•	 Solus strip – £950 + VAT

Each placement offers an effective way to build your 
visibility and familiarity with our readers, aligning your 
brand with trusted, high-value editorial content.

79.4 weeks
Time from a multi-track  

claim being issued to trial –  
up from 54.3 weeks in 2015

64%
County court  

claims that are  
‘end-to-end’ digital

10-15 years
Period Sir Geoffrey Vos  

believes the Woolf Reforms 
should have been delayed by 
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the traditional adversarial mindset, the 
expectation is that those who have grown 
up with ADR as part of their practice will 
embrace it even more tightly. 

Kelly Stricklin-Coutinho is a dispute 
resolution specialist at 39 Essex Chambers 
and chair of the Civil Mediation Council 
(CMC). ‘The perception that requesting 
mediation signals weakness has 
diminished, as the overriding objective 
now requires the parties to think about ADR 
such as mediation,’ she says. Therefore, 
parties who refuse to consider ADR are 
likely to be seen as not using all the tools 
available to them, leading to a cultural shift 
in how civil litigation is conducted. 

But it is not just lawyers that need to shift 
their thinking. Ahmed argues that judges 
need to go further in their understanding 
of ADR when managing cases, changing 
the perception that ADR only refers to 
mediation. 

‘Policymakers and the courts have 
failed to promote the full range of non-
adjudicative ADR procedures that include 
conciliation, early neutral evaluation and 
negotiation, placing disproportionate 
emphasis on mediation,’ he says. ‘This 
undermines the court’s role in ensuring 
that it orders the most appropriate ADR 
procedure for the circumstances of the 
parties.’ 

Singapore should be an inspiration, 

some argue. A common law system rooted 
in English law, the jurisdiction role-
models an effective civil justice system 
which recognises many different dispute 
resolution methods. The emphasis is on 
the judiciary finding the most appropriate 
method for the dispute at hand. 

Some industry sectors, such as 
procurement, are less accustomed to ADR 
than others, such as tax or employment, 
which have tribunals with ADR built into 
their processes. Since 2023, mandatory ADR, 
called a dispute resolution appointment, 
permits judges dealing with complex 
claims in employment tribunals to require 
parties to participate in a process similar to 
early neutral evaluation, where a judge not 
connected with the case gives the parties a 
non-binding opinion on their prospects in 
the claim. 

‘Proactive case management by judges 
may be beneficial in those areas where 
considering ADR is not yet a reflex,’ says 
Stricklin-Coutinho. She points out that the 
overriding objective applies to cases at every 
stage of the court process, affecting cases 
with both legally sophisticated parties and 
litigants in person.

Stricklin-Coutinho says: ‘Mediators are 
well placed to guide less experienced parties 
through the process, and dealing with 
imbalances of power is already part of their 
training.’

Parties unfamiliar with ADR can worry 
that it will be used as a stalling tactic to 
delay justice. However, Kelly reports that 
mediations can be organised at short notice. 
Courts typically set short deadlines and 
mediation costs are generally proportionate. 
‘Preparation for mediation often overlaps 
with litigation preparation and even if the 
parties do not settle, mediation can narrow 
the issues between the parties or leave 
them better informed about the case they’re 
facing, so multiple mediation is still efficient 
and rarely a waste,’ she says. 

Assessment of whether progress in CPR 
case management outweighs failure is a 
subjective one, dependent on the judge, 
court and the willingness of counsel to 
embrace developments, from digitalisation 
to mandatory ADR. For some, the constant 
tinkering around the edges of the CPR, 
including changes to case management, 
misses the point. 

‘There is a lack of vision for the future of 
civil justice; no clear direction or objectives 
exist for the next five to 10 years,’ says Hogan. 
‘ADR should be promoted as an appealing 
option to reduce backlogs, yes, but what 
is also important is empowering frontline 
court staff rather than top-down reforms, 
as practical local knowledge is essential for 
efficient court operation.’ 

Katharine Freeland is a freelance journalist 

‘AI and other advanced technologies can be 
used to signpost next steps and streamline 
processes,’ says professor Masood Ahmed 

  

There is a lack of 
vision for the future 
of civil procedure;  
no clear direction  
or objectives exist  
for the next five to  
10 years
Andrew Hogan, Hailsham Chambers
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How to feature and advertise online
Opportunities on the Law Society Gazette website
The Law Gazette website provides over 400,000 monthly visitors  
up-to-the-minute national and international news, opinion, features,  
in-depth articles plus a jobs and appointments section.

Display advertising
Extend your reach by using display formats across the Gazette website  
for even greater coverage and impact.

•	 Billboard (970 x 250px): £94.50 cpm
•	 Half page unit (300 x 600px): £75.50 cpm 
•	 Sticky banner (320 x 100px): £63 cpm
•	 Mid page unit (300 x 250px): £47 cpm  

Gazette Insight articles and Roundtables are also published online,  
where they remain accessible and continue to attract readers,  
impressions and engagement over time.

Email marketing opportunities

Gazette daily update
Sent to over 127,000 recipients, our daily email newsletter informs readers  
on the latest sector news and topical business articles from our editorial team. 

From £5,775 + VAT

Sponsored content in the Gazette Magazine weekly email
Promote your product, service or brand in the weekly email which 
delivers the digital magazine every Friday.

From £3,500 + VAT

Build your brand through the Gazette
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Managing for Success
Practical guidance, insights 
and support across all areas  
of practice management –  
from IT and HR to finance  
and leadership.

Audience: Practice managers, 
managing and equity partners, 
and those in leadership  
or management roles at 
mid-sized firms.

Frequency: January,  
April, July, October

Property in Practice
The latest views, coverage 
and practical advice on 
every aspect of property 
and conveyancing law.

Audience: Residential  
and commercial property 
practitioners.

Frequency: March,  
June, September,  
December

PS (Private Client)
Exploring the issues that 
matter most in private client 
practice – featuring expert 
commentary, case updates  
and thought leadership 
from leading practitioners.

Audience: Solicitors  
specialising in wills and probate, 
estate and tax planning,  
trusts, and mental capacity.

Frequency: February, May, 
August, November

Legal Compliance
Supporting those with key 
compliance responsibilities 
through news, features and 
practical updates to help  
them stay informed and  
ahead of regulatory change.

Audience: Compliance officers, 
risk managers, MLROs and 
solicitors specialising in  
regulation and professional ethics.

Frequency: January, April,  
July, October

Litigation Funding
Essential reading for civil 
litigators, ensuring they keep  
up to date on all the latest 
developments in costs and 
funding.

Audience: Civil and commercial 
litigators, barristers, costs  
lawyers, litigation funders  
and ATE insurers.

Frequency: February, April, 
June, August, October, 
December

Law Society Section magazines
Reach a highly engaged, specialist audience

Law Society Sections are communities that provide additional practical support and insights for specific areas of law.  
A key part of the member offer for the Law Society’s paid-for Sections is the publication of 20+ printed magazines each year,  
containing relevant and interesting content for solicitors that specialise in various practice areas.

Member research shows these magazines are among the most valued benefits of section membership, offering consistently high engagement and relevance.

mailto:sales%40lawsociety.org.uk?subject=


The Law Society and Gazette media pack 2026� 020 8049 4000          sales@lawsociety.org.uk Page 9

Events
Engage directly with your target audience through sponsored events

Law Society events bring together engaged audiences, giving sponsors the chance to build relationships,  
raise brand awareness, and demonstrate thought leadership. Sponsorship packages are designed to deliver  
measurable impact, ensuring your brand stands out and achieves meaningful engagement.  

Conferences
Our six flagship conferences, held both online and in 
person, offer sponsors the opportunity to present 
within a panel, exhibit to attendees, and align their 
brand through a range of associated branding 
opportunities.

From £4,000 + VAT for exhibitors, 
up to £20,000 + VAT for main sponsors

Webinars
Collaborate with us to deliver an insightful webinar  
that resonates with your target audience. 

Together, we’ll identify a compelling topic that would 
appeal to your chosen legal audience and promote the 
content across our digital channels, including email, 
social media and website advertising.

Webinars stay accessible on-demand, giving your 
content continued visibility and extending engagement 
beyond the event.

From £7,500 + VAT

Bespoke Events
Looking for something tailored to your brand? We can 
design and deliver innovative bespoke event formats  
to engage a sponsor’s target audience. 

From workshops, roundtable events, breakfast seminars 
or all-day events, various Law Society teams can work 
together to bring your brand to life.

From £10,000 + VAT
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Commercial partnerships
Explore commercial partnerships 
with the Law Society
The Law Society partnership programme aims 
to help commercial organisations engage with 
the 180,000+ practising solicitor members, 
building awareness of your business and  
extending the range of benefits available 
to the membership.

Hear what our partners and sponsors say 
about working with us.

A key element of partnering with the Law Society is 
the work delivered by our dedicated partnerships 
marketing team. Each partner has both an account 
manager and marketing lead. Together, we build a 
12-month bespoke campaign of activity to engage 
your target audience.

With regular meetings, activity reviews and data 
insights, we keep partnerships on track to deliver 
measurable value and ROI.

Prices on application, to find out more 
about commercial partnership opportunities,  
please contact us at sales@lawsociety.org.uk

Partnering with us can help you achieve your objectives by:

•	enabling unrivalled market access and reach to all qualified practising solicitors in England and Wales
•	granting licensed access to a Law Society logo and tagline, to reinforce your brand and  
support sales and marketing campaigns

•	building awareness of your brand and product with our members
•	enabling you to engage with our members through digital, print and face-to-face activity
•	reaching specific member segments by firm size, area of practice, or region 
•	opportunities to meet members, showcase your products and services, and create lasting relationships

mailto:sales%40lawsociety.org.uk?subject=
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Contact us
For all enquiries, please contact:

sales@lawsociety.org.uk
020 8049 4000
The Law Society, 113 Chancery Lane, London, WC2A 1PL
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